Sports Marketing Semester Project Part 4:  Press Release 50/50
1. Write a press release announcing your new player and introducing him or her to the industry, league and media.  
a. Pros and Cons: Reference back to the athlete profile and construct ways to spin the “positives” and “negatives”

Example from Joe Schmoe

“Superstar image” explain how he will fit into the bright lights of Las Vegas.  

-If your player has a negative past/history then try to spin their negative into a positive……


EXAMPLES OF PRESS RELEASE:
 

http://www.sportspromedia.com/news/julia-goerges-becomes-porsche-brand-ambassador
 

http://www.titansonline.com/news/article-4/Press-Release-Mike-Mularkey-Hired-as-Titans-Head-Coach/b508f216-f393-4b30-94a2-8ede6780c321
 

 

REASONING BEHIND SPONSORSHIP AND ENDORSEMENTS:
http://crowdsight.co/blog/top-10-examples-of-sponsors-winning-with-sports-stars-on-social-media/​
 

 

TIPS ON WRITING A PRESS RELEASE
Press releases are an effective tool you can use to publicize to the industry~

 

You can control the message you want your audience to receive about players, coaches, and other news.  For example you recruit a new player or hire a new coach - you control the information distributed.

 

Here are a few tips to help you write a great press release.

1 Keep it short and sweet - don’t exceed 500 words from top to bottom

2 Keep it simple and in standard formatting

3. Consider the “Five W’s” 

· Who or what you’re talking about

· Where the release or event you are discussing occurred

· When your news occurred and when your release was publicized

· Why this information is important

4. Utilize the key components listed below

 

5. Edit and proofread!

 

PRESS RELEASE KEY COMPONENTS
 

“FOR IMMEDIATE RELEASE”
This should be at the top of your press release in all caps. This phrase lets your audience know that there is important news that is ready to be released ASAP! 

 

Headline (title)
This is the first piece of information your audience will see when they look at your press release, which is why it’s important you nail it! You should make the headline catchy and intriguing, but also to the point and it should tease what’s to come in the rest of the release. 

The headlines should only be one line in length (the shorter the better).

 

Dateline 
The dateline directly precedes the opening paragraph. This component lists the city, state, and date of the press release.

The city should be capitalized and the state is styled according to AP Style guidelines.

 

Opening Paragraph
Is another critically important component of the press release. The first paragraph is a summation of the press release, and like the headline, entices your audience to read the rest of your release.

 

Body Paragraphs 
Your body paragraphs contain the meat of what you are announcing and should be 3-5 paragraphs in length. 

 

Boilerplate 
Though it’s not necessary to include a boilerpate in your press release, it is a useful to include for your readers who might not know too much about your school or what you are releasing. The Boilerplate should be a short paragraph with relevant background information about the person, team, department that is the topic of the press release.  

We also recommend you include a heading for your boilerplate that describes the background information you are providing. 

 

Contact Information 
Contact information can be included at the top or or bottom of your release and will include:

· Contact name & title

· Phone number

· Email address

· Your school or company’s website address

 

https://herosports.com/sports-blog/how-to-write-a-powerful-press-release​
Part 4:  Athlete endorsement opportunities

1. Write an email to two companies selling the athlete to a company as an endorser.
a. Introduce team and player

b. Explain why this athlete will be effective for the company (specific detail) 
a. Explain his lifestyle – Family Background/Grades/Morale/Community Involvement

b. Collegiate background and team/individual history

c. Expectations of the player and future of the team

d. Accolades 

c. Explain the relationship the athlete will have with the company (why the athlete will be a good fit within their promotional mix)
a. What can the athlete bring to the company??????
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