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ENTREPRENEURSHIP

Food Trucks, or mobile restaurants, are the fastest-growing segment in the dining 
industry. Food-industry observers claim that the food-truck business is increasing 
largely in response to the slow-growing economy. 

TASK: You are starting up a Food Truck on Long Island.

INCLUDE

What type of product(s) would you sell
Why would such a business fits into your community
The target market of the business 
Competition for the business (direct and indirect)
What the business will provide to the community
Any other relevant information.

PRESENTATION: You will have five minutes for your presentation. Note cards are 
permissible and electronic devices are permitted to show product examples. Upon 
conclusion of your presentation, judges will have 3 minutes of questioning time.



HEALTHCARE

In recent years, urgent care centers have begun to outgrow physician groups and 
general practitioners. These urgent cares draw in customers with the appeal of 
avoiding the long wait in an office while treating the most common injuries and 
illnesses.

TASK: Create a plan to help single Physician Groups compete with urgent care 
centers like Cure and ProHEALTH.

INCLUDE:

How can you keep long-term patients while also accepting new ones?

How will you gear your campaign to your ideal market for customers/clients?

What forms of social media will you use and why do you feel they best fit this 
business?

What are the benefits of utilizing a family practitioner?

PRESENTATION: You will have five minutes for your presentation. Note cards are 
permissible and electronic devices are permitted to show product examples. Upon 
conclusion of your presentation, judges will have 3 minutes of questioning time.



TOURISM
Going Local Tours & Experiences is a new business that provides tours & experiences
with local businesses. Going Local creates Custom Tours for groups based on their
wants and needs with a focus on supporting local businesses. They currently offer four
tour options: A Food & Stories Tour, A Sweets & Treats Tour, and A Drinks Tour & A
Public Art Tour.

TASK: You have been hired as the project manager to help Going Local Tours &
Experiences outline their new Historical Site Tour.

INCLUDE:
Give three stop options for a historical tour all within the same Long Island town
for a historical tour.
Show how a marketing strategy that incorporates why history is important to the
specific town and what they will learn along the tour.
Detail in what ways this will help drive tourism to this local Long Island town.

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon
conclusion of your presentation, judges will have 3 minutes of questioning time.



SPORTS MARKETING
The Long Island Ducks are an American professional baseball team based in Central Islip,
New York. They are a member of the Liberty Division of the Atlantic League of
Professional Baseball, which is not affiliated with Major League Baseball.

TASK: You must present a proposal to the marketing team of the Long Island Ducks
describing new and innovative ways to encourage fans to attend the games and increase
season membership.

INCLUDE:
What type of marketing would be needed to encourage attendance and increase the
fan base and why is it effective?
How will you promote the team and team merchandise purchases?
What will you do to make attending games more interactive, exciting and -

How will you develop community relations across Long Island to promote positive
public relations?

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon
conclusion of your presentation, judges will have 3 minutes of questioning time.



NOT FOR PROFIT
The Huntington Historical Society is the focal point for preserving the ongoing heritage

of the Town of Huntington. They support this mission through public education
programs, maintaining museums, collections and a regional research center; promoting

the preservation of historic buildings and sites; and by partnering with local and
regional institutions. One of their historical properties is the Soldiers and Sailors
Memorial Building. This building was built in 1892 and is home to the Huntington

Historical History and Decorative Arts Museum.

TASK: You have been hired as the Fundraising Director for The Soldiers and Sailors
Memorial Building and are asked to create a fundraising campaign that will attract all

types of people throughout Long Island to the museum and help raise funds and
awareness.

INCLUDE:

Outline and describe events/programs to fundraise and how you will use
those funds?
What is your target audience for each event/program?
What type of media will be used to market the events/programs?
What partnerships do you hope to make in the community and how will
they benefit the organization?

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon

conclusion of your presentation, judges will have 3 minutes of questioning time.



PUBLIC RELATIONS/DIGITAL MARKETING

Social House is a marketing firm that helps businesses connect with consumers,
communicate their message in a clear, concise & professional way, and build strong

relationships within their community.

They develop and implement communications programs that achieve desired results in
the shortest time possible. They are experts in organizational communications, marketing,
public relations, graphics, web work, event planning, training and development, and radio

and print media.

TASKS: Social House has a client who would like to be presented in one of the major
media outlets. You must help this client show their positive reputation through social

media. Create a positive human-interest story for your client that will grab the attention of
the media.

INCLUDE:
Which social media outlets will be used and why do you feel they will be the best fit for
the company?
How can social media be used to create relationships with current and potential
customers?
How will social media help land a spot in one of the major media outlets, such as The New
York Times?

PRESENTATION: You will have five minutes for your presentation. Note cards are permissible
and electronic devices are permitted to show product examples. Upon conclusion of your

presentation, judges will have 3 minutes of questioning time.



HOSPITALITY SERVICES

Encore Luxury Living was proudly created by Engel Burman, an industry leader in
developing and managing a broad and diverse mix of properties throughout the tri-state
area. The group boasts a reputation of quality, and a strong portfolio of senior housing

communities building on their successes throughout the years.
Encore Luxury Living enriches the lives of their residents as they enjoy the ease of
apartment living with the luxurious services and amenities find at a high-end hotel.

TASK: You are the new event planner and have to implement a new program for the
residents. The program must fall under one of the following three categories: Social,

Wellness or Excursion. The program will be a one-time event that will expose the
residents of Encore Luxury Living to a new experience.

INCLUDE:
Describe in detail an outline of the one-day program and highlight which category
it falls under.
Include how you will market this new program to residents with an advertising
strategy.
How will this program have a positive impact on the residents?
How will this program bring awareness to the uniqueness of life at Encore Luxury
Living?
Include any additional information or strategies that you feel necessary to
implement this new program and inform residents.

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon

conclusion of your presentation, judges will have 3 minutes of questioning time.



ENTERTAINMENT MARKETING
The Cinema Arts Centre (CAC) is Long premier, year-round, independent and
international film showcase and its leading 501(c)3 not-for-profit community cinema.
The CAC is unique in scope and programming, with three state-of-the-art theaters,
including the main theater holding nearly 300 seats. Founded in 1973, the CAC has over
10,000 members and serves approximately 150,000 individuals each year. The CAC
contributes meaningfully to the quality of life in the community, has a positive impact on
the local economy, and provides a venue for fellowship and the exchange of ideas. The
mission of the Cinema Arts Centre is to bring the best in cinematic artistry to Long Island
and use the power of film to expand the awareness and consciousness of our
community.

TASK: Develop a marketing strategy to attract more young adults to the cinema. Create
and outline a new digital app where they can specifically market their events and cater
to the 16-21 year old demographic.

INCLUDE:
Develop a one sheet (8 ½ x 11) flyer that outlines the activities, showings and event
space that is available at CAC, including upcoming fundraising events that would
attract their desired demographic.
Develop a slogan or jingle to attract new members.
Create an outline of what kind of media outlets you will use to promote the event.
Create a specific social media plan with content calendar for the month leading up
to the event.   
Show how the promotion of the fundraising event will help attract people to
donate and support the theater.

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon
conclusion of your presentation, judges will have 3 minutes of questioning time.



RETAIL MARKETING
M Niche is a lifestyle boutique that has an exclusive selection of luxury

fashion, accessories, home décor, kitchenware, gifts, and baby products.
They consist of six uniquely merchandised storefronts providing full-service personal
shopping including; Huntington Village, Stony Brook Village, Garden City, Sayville,
Plainview, and Rye Brook.

TASK: Your mission is to develop a marketing campaign to drive customers to
Madison physical store in Huntington Village.

INCLUDE:
Develop an effective strategy for marketing this retailer to keep them
competitive and relevant across Long Island.
Highlight a unique aspect of the shop that sets it apart from similar
shops in Huntington Village.
Develop a sales promotion plan that will customers into their physical
store and become repeat customers.

PRESENTATION: You will have five minutes for your presentation. Note cards are
permissible and electronic devices are permitted to show product examples. Upon
conclusion of your presentation, judges will have 3 minutes of questioning time.



HUMAN RESOURCES

Heckscher Museum of Art is an art exhibit facility located in Heckscher Park,
Long Island. They feature various artists which are periodically changed to keep
the museum relevant and engaging.

Task: You are currently employed as arts curator of the Heckscher Museum of
Art. You begin your employment at the museum as a ticket salesperson, but
your excellent work ethic and artistic eye has helped you get promoted to a
higher standing at the museum. Now that you have been offered a promotion,
the museum manager wants you to find a replacement for your old job. They
would prefer you to find a candidate externally.

INCLUDE:
An advantage and disadvantage of hiring externally from the current
museum staff.
Provide three personal criteria that the candidates must encompass in
order to be reviewed and interviewed for the position.
Run background checks on the candidates to see if their applications are
candid and have truthful responses.
Explain a trial program create to help find the right employee in this
selection process.  

PRESENTATION: You will have five minutes for your presentation. Note cards
are permissible and electronic devices are permitted to show product examples.
Upon conclusion of your presentation, judges will have 3 minutes of questioning
time.



JOB INTERVIEW 9TH + 10TH GRADE

Bring a one-page resume and completed job application.

PARTICIPANTS: Each school district can send up to two individual students to 
compete independently.

TASK:  Interview for the following position: Aquatic Assistant

JOB LOCATION: Huntington YMCA
  60 Main Street, Huntington, NY 11743

HOURS PER WEEK: 15-20

JOB OVERVIEW: The Huntington YMCA is seeking individuals to maintain safe 
swimming conditions in the pool, deck, and surrounding areas. This individual should 
create a safe and positive atmosphere that promotes member safety and engagement 
in accordance with YMCA policies and procedures.

1. Maintains active surveillance of the pool area. 
2. Knows/reviews all emergency procedures and responds to emergency 

situations immediately in accordance with YMCA policies, and 
procedures. Completes related reports as required. 

3. Maintains effective, positive relationships with the members, participants, 
and other staff. 

4. Performs equipment checks and ensures appropriate equipment is 
available as needed. 

5. Checks the pool for hazardous conditions when arriving. 

REQUIREMENTS: In order to meet the minimum qualifications for this position, you 
must be at least 14 years of age and pass a background check. Excellent 
interpersonal/communication skills. Be attentive to the swimmers at all times. Have 
the ability to take action to correct any problems



JOB INTERVIEW 11TH + 12TH GRADE

Bring a one-page resume and completed job application.

PARTICIPANTS: Each school district can send up to two individual students to 
compete independently.

TASK:  Interview for the following position: Host/Hostess

JOB LOCATION: The Last Word
      13 Wall St, Huntington, NY 11743

                         

HOURS PER WEEK: 15-20 

The Last Word, located in the heart of Huntington Village, NY on 13 Wall Street. 
Serving craft cocktails with Peruvian inspired plates.

JOB OVERVIEW:  The Last Word needs a new host/hostess for their restaurant who 
can excite and welcome customers of the restaurant.     

1. Answer phone calls for reservations 

2. Keep daily schedules of the reservations organized

3. Greet customers upon their arrival into the restaurant 

4. Help seat customers 

5. Assign waiter/waitress to new tables

REQUIREMENTS: Must have a welcoming disposition and be able to work at night.



JOB INTERVIEW: LIFE SKILLS

Bring a one-page resume and completed job application.

PARTICIPANTS: Each school district can send up to two individual students to compete 
independently.

TASK:  Interview for the following position: Junior Camp Counselor

JOB LOCATION:   Park Shore Country Day Camp
450 Deer Park Road
Dix Hills, NY 11746

HOURS PER WEEK: 15-20

JOB OVERVIEW: Park Shore Country Day Camp is a fun-filled day camp for young 
children, and they are looking for a friendly individual for a Junior Camp Counselor 
position. Qualified candidates will work with another camp counselor monitoring and 
participating in camp activities with the children. 

REQUIREMENTS: In order to meet the minimum qualifications for this position, you must 
be at least 14 years of age, and pass a background check.


